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D A Y S

A feature film based on the true story of one man’s 
pursuit of justice in the heart of the city.
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“33 DAYS” is a 90 minute narrative set in San Francisco, California and geared 
for a general audience. The film would highlight the beauty and grittiness of 
San Francisco while telling the story of Roger Huang and his mission to help 
the poor and neglected in the city’s Tenderloin District, culminated by his 33 
day hunger strike outside of San Francisco City Hall.

Using the hunger strike as a backdrop and narrative backbone, the film will 
depict Roger’s story. From a painful and abusive childhood to a youth spent on 
the streets, finding love in his wife Maite, and discovering the faith that would 
be the catalyst of his life’s mission. The film details Roger’s character arc as a 
man who is at first pensive and overwhelmed with the problems of the Tender-
loin, to a strong leader who is unwavering and courageous in his advocacy for 
the people as a pastor of the Tenderloin - all because of his radical faith in God.

The film opens with Roger setting up a folding chair outside of the City Hall 
steps. He sits, thinks and prays. This image jumps us back in time as we begin 
the story of what has led Roger to the hunger strike: 

Early in the film, we see a young man in the tenderloin savagely beaten by 
bullies as Roger watches in his car - frozen in fear and indecision just a few feet 
away. The moment shakes Roger to his core and from then on he resolves to 
intervene in the lives of the many people suffering in the Tenderloin. As the 

movie moves forward, we jump back and forth from the backstory to the hun-
ger strike, using it as a source of intrigue: what is he doing, why is he doing it?  

We see Roger’s early years, his passion to protect the children of the Tender-
loin, visually juxtaposing his own troubled childhood with those he meets on 
the streets. The film will chronicle the growing ministry and the miracles that 
took place, which show the amazing transformative power of faith.

Late in the film, the past and present meet - we understand what’s at stake and 
why Roger has made his demands of the city. The last act of the film plays out 
as one man’s faith takes on the large, powerful, slow-moving establishment. 
We will see inside of the chambers of City Hall. Mayor Gavin Newsom and his 
staff will play a role giving the perspective of how Pastor Roger’s hunger strike 
is perceived through the eyes of the governing class. For a new mayor, who 
may have presidential aspirations, the prospect of having a prominent figure 
in the community go without food, without an end date, in front of his office 
does not bode well for him. 

After trying to convince Roger to end his strike, it becomes clear that he is not 
dealing with a fair-weather protester, but rather an agent of change. We will 
examine how this act changed the course of history for the Tenderloin neigh-
borhood by changing the hearts of city officials.
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David and Daniel Holechek (co-Directors and Producers) are veteran filmmakers from Los Angeles, CA. As co-directors 
and producers, they have shepherded seven feature-length films to international distribution including the 2014 feature 
film ‘Ragamuffin’ and this year’s award-winning documentary feature film ‘High School 9-1-1.’ The twins have won over 
50 domestic and international filmmaking awards including the CINE Master’s Series Award, The Truly Moving Pictures’ 
Crystal Heart Award and jury awards from such renowned film festivals as the Boulder International, Maui and Heartland 
Film Festivals. 

Online, their short film work has racked up over 12 million views. In 2016 David served as head of production and direc-
tor of photography for the SXSW Official Selection ‘Smiling Man’ that went on to screen at over 70 film festivals around 
the world while the brothers’ 2012 short film, ‘A Finger, Two Dots Then Me’ has screened at nearly 100 film festivals 
around the world and is still screening to this day. 

The brothers co-own Duality Filmworks - a versatile production company with credits spanning from broadcast television 
to music videos to national commercial spots. Company credits include productions with HBO, ABC Family, A&E, Comedy 
Central, Animal Planet, Spike TV, Millennium Entertainment, Centric and E! As prolific television editors, the brothers 
have overseen over 200 hours of broadcast television shows including 2-time Emmy-nominated ‘Wahlburgers’ on A&E, 
Animal Planet’s ‘Pit Bulls and Parolees’ and Spike’s Deadliest Warrior. David also edited Fox Sports’ Emmy-Nominated 
‘Replay’ and the multi award-winning biography piece ‘A Soldier’s Story.’
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Edward Portillo (Producer) possesses the unique ability to take a great idea and bring it to life. He has produced reality 
television, film, and stage production for clients that include NewReleaseToday.com the largest Christian music website, 
Gabe Salazar - America’s #1 latino youth speaker, and Mars Hill Church Seattle. He was acknowledged for his accomplish-
ments by Latino Leaders magazine and featured as one of the up and coming young leaders to follow. His writing and 
acting have been featured in the first-ever viral video-turned-feature film, “305”. He also has over 8 years of experience 
working on film sets as a liaison between production companies and the city of Los Angeles park and recreation. He worked 
on set with such notable talent as George Clooney, Robert Downey Jr., Samuel L. Jackson, Adam Sandler, Jim Carrey, 
Michelle Pfeiffer, David Duchovny, Christina Ricci, Kim Kardashian and Paul Thomas Anderson.

Originally from Chicago, Tony Gapastione (Producer) has been acting in theater, commercials, and film for over twen-
ty-five years.  He’s spent time on film, commercial, and industrial sets as a Sag-Aftra actor for over a decade. In 2013 he 
started writing, producing and directing his own projects. He’s had short films in festivals all around the world, and now 
he’s writing, producing, and directing feature films. He’s passionate about human stories, social justice, and finding creative 
ways to make film and TV that engages audiences in life changing conversations. He is the creative arts pastor of Peninsula 
Covenant Church, in Redwood City and spent time serving with City Impact in San Francisco where he was drawn to the 
story of 33 Days. He and his wife Wendy live in Redwood City and have three daughters. www.tonygap.com

Terry Lu (Producer) graduated from Chapman University’s esteemed film program and has worked with prolific filmmak-
ers like Steve Oedekerk on hit films like ‘Kung Pao’ and ‘Thumb Wars.’ He is on the board at San Francisco City Impact and 
brings an invaluable knowledge of Pastor Huang, the organization and the true story at the core of ‘33 Days.’
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Growing up in a ministry-based home is a unique experience. The people 
coming in and out of our lives. The many long, sleepless nights of work, 
conversation and prayer. The tears of joy at the small victories and the tears 
of anguish at the many heartbreaks. Dan and I had the opportunity to grow 
up in four different states as our parents followed God’s calling for them as 
full-time missionaries. It was not always easy - and we sometimes resented 
it - but through the years we were able to see the profound effect a life lived 
by simple faith and obedience can have. It is for this reason that the story of 
Pastor Roger, Maite and and their family in ‘Chasing God’ has resonated so 
much with us. 
 
This is a story of sacrifice and miracles. Of unwavering faith in God and his 
unmistakable calling on our lives. No cinematic embellishment or grandiose 
speeches are needed to tell this tale. The true story of how God repeatedly 
answered Pastor Roger’s prayers as he built a lasting, impactful ministry in 
San Francisco’s most desperate and depraved neighborhood is as dramatic 
and exciting as any work of fiction could possibly be. This is the story of a 
humble servant who follows God’s lead through an extraordinary and trans-
formational journey.
 

When Dan and I left home for college, we ran as far from “ministry” life as we 
could - all the way to Hollywood. Over the last 15 years we’ve worked hard to 
build our careers in the entertainment industry as filmmakers - having worked 
on hundreds of film and television projects through the years. But along the 
way we have learned that ministry and filmmaking can be inextricably and 
powerfully linked together. Through our career we have had the privilege to 
direct projects that have had deep and meaningful impact on viewers’ lives. 
We are thirsty for true, impactful stories to share with a mass audience and 
believe that Roger’s story in ‘Chasing God’ is an opportunity to touch the lives 
of many - believers, but perhaps more importantly, non-believers. We fully 
embrace the task of bringing this inspiring story to the screen - not for money 
or for personal glory - but to showcase the mighty force of God and the power 
found in a man’s unyielding faith. 

- Dave Holecheck
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We are big believers in obtaining, before anything else, 
authenticity in our telling of this story. From the production 
design, to the dialogue to the casting, we strive to be as 
accurate to Pastor Roger’s story as we can be. Along with 
that will come a “gritty” realness. We want to make the Ten-
derloin a character and to be true to it’s likeness - showing 
both the good and the bad. This will be a film that should 
challenge its audience with the realities of what goes into 
intervening in the lives of the desperate and hopeless.

We plan to use only stories and moments pulled from the 
books and from our ongoing research process. Creative 
license will be taken mostly in the compression of events - 
linking stories from the novel closer together to maximize 
the dramatic plot elements and to make it more practical to 
capture. 

To the right are some shots from films that we’re inspired 
by and think make good visual references for the style and 
mood we are trying to capture with ‘33 Days.’

THE SOCIAL NETWORK

FRUITVALE STATION

MOONLIGHT
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• Inspirational Movie
• Asian-based cast/Diverse cast
• Faith-based tie-in
• Ongoing, real-world mission
Aside from being an excellent drama with universal human themes, ’33 Days’ 
also features unique marketing angles that will allow the project to stand out 
from its peers in the market. 

Inspirational - The film features a redemptive, inspirational main theme that 
we feel will connect with audiences of any background. 

Asian-based and diverse cast - The film features characters from a multitude 
of backgrounds and ethnicities which will not only help it feel modern and 
relevant but will also lend a platform to extremely talented yet underutilized 
actors. Our diverse cast will also impact our ability to eventually sell the film to 
foreign markets with the Asian film market being the fastest-growing on the 
planet.

Faith-based subject matter - We believe Roger’s story has the ability to inspire 
people from all backgrounds - religious or otherwise. We consider ’33 Days’ to 
be a film about faith but not exclusively a “faith-based” film that will alienate 
a mainstream audience. However, it is hard to ignore the growing and 
potentially lucrative Christian film market as a target base from which the film 
can grow.

Ongoing mission - While the film is set in the past, the mission of San Fran-
cisco City Impact is ongoing and very much alive today. This positions the film 
uniquely as both a history of the Rescue Mission and a call to action to help 
further what it stands for. Viewers will be excited to know that that Pastor Rog-
er’s work has continued and that there are real ways that they can get involved 
and help. This will create an even deeper emotional connection between the 
audience and the film.
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The combined members of the ’33 Days’ producing team have an established 
track record of completing and distributing quality and prolific entertainment 
properties in the film and television industry for over 15 years. As producers, 
their work has not only generated outstanding revenue returns but has been 
acclaimed and award-winning. In total, the team has produced 7 feature 
length films, nearly 15 short films and over 120 hours of broadcast television. 
Online, their films have been viewed over 20 million times on streaming 
services and outlets like youtube and Vimeo. 

Duality Filmworks - owned by co-directors and producers Daniel and David 
Holechek - has been a trusted vendor in the television industry for the last 
nine years, compiling an extensive client list from networks such as HBO, ABC 
Family and A&E as well as film distributors such as Lionsgate and Millennium 
Entertainment.
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Quality films with well-crafted stories and three-dimensional characters are 
always in demand in both the United States and in major film markets around 
the world. Content is king and films that are imbued with human truth and 
that strike a chord with audiences can find life on any platform and in any 
region. ’33 Days’ is a film that we strongly believe will have mass appeal 
because at its heart is a human story with universal themes of love, sacrifice 
and unbreakable spirit. With that in mind, we also believe this project to be 
a timely and relevant commercial property with the opportunity for solid 
financial returns from local and international markets for years to come. 

Domestic Market 
We plan to launch ’33 Days’ in the United States first as a theatrical property 
- buoyed by marquee screenings at select high profile film festivals. The 
theatrical release may or may not coincide with a simultaneous limited digital 
release to an exclusive platform such as iTunes or Amazon streaming. From 
the theatrical release we will then maximize revenue opportunities by selling 
to every market available - retail outlets (Wal Mart, K Mart, Costco, Best Buy), 
airline sales, syndicated television, video on demand and premium cable 
outlets (HBO, Showtime, Starz). Our producing team has extensive experience 
with domestic distributors and have garnered exclusive distribution deals 
with massive outlets such as Wal Mart (‘Ragamuffin’ exclusive DVD/Blu Ray 
retail release in 2014). The producing team also has numerous relationships 

throughout the independent film festival circuit having screened films at 
such respected events as the South By Southwest Film Festival, Boulder 
International Film Festival and Heartland Film Festival. 

International Markets  
In most cases, foreign markets account for about 60% of total revenues. 
Our team has recent and successful experience selecting, monitoring and 
managing outside distributors in order to maximize return. The distributor 
for foreign markets will be asked for their projection of revenues from each 
country and we will agree on minimum prices for the outright sale of all rights 
within each country. As previously stated, one of the most exciting aspects of 
’33 Days’ is that is features a diverse cast and a leading role that will be filled 
by an actor of Asian descent. This is a key selling point to exploit the film in 
the most lucrative film market in the world - Asia. China is on pace to surpass 
the United States as the largest film market in the world and markets such as 
Taiwan, Vietnam and Korea are growing exponentially. While the casting gives 
us significant leverage in Asian markets, the themes and story elements give 
us broad appeal in European, South American and Australian markets as well.

Target Demographic
We believe the film will have a wide appeal to both mainstream and faith-
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based markets. Particularly, we see the target age range being a more mature, 
adult sample of 25-55. We believe the film’s edgy, stylistic aesthetic will 
appeal to film-savvy adults while its universal themes of sacrifice, faith, and 
helping the needy will appeal to both men and women. The film will also be 
of particular interest to the under-represented Asian market as well as other 
minority communities. 

33 Days Roadshow
Leading up to the films release the marketing team will take 33 days on a 
roadshow promoting the film in 12 major cities in North America. During the 
week the film will be screened for influential pastors, bloggers, and tastemak-
ers. These screenings may take place in churches, university auditoriums, or 
theaters. 

The weekday events will culminate with a large scale event on Saturday. 
Our team will partner with organizations that carry out similar work that City 
Impact does (serving the poor, food programs, community beautification etc) 
and mobilize volunteers to serve alongside these organizations. This half day 
event will combine the volunteer deficiency these organizations often face 
with the desire for young millennial families to accomplish the need to feel 
involved in their community. Each attendee will be given a ticket to attend 
a concert at a local theatre that features a speaker, national known Christian 
artist, and film clips from 33 days. 

The inspiration for this event stems from the national conference City Impact 
has been doing for over 10 years. They mobilize over 2,000 volunteers to 

serve along side them to meet the tangible needs of the community through 
food, service, and ministry. Our goal is to create that same atmosphere and 
provide an opportunity for those attending to become activated for service in 
their own communities. 

We plan on partnering with the largest Christian music website Newreleaseto-
day.com to lock in our nationally known Christian artist(s) and for promotion. 
Philip Self CEO of Creative Artist Collective will serve as our business devel-
opment lead by securing a sponsor and networking with influential church 
leaders on behalf of the film. Finally, we hope to partner with Mark Joseph 
for his knowledge on marketing to churches and to the large demographic of 
Americans who attend church on weekly basis. 

Social & Transmedia Strategy 
Our social media strategy will begin at the early stages our of pre-production 
activities. The social media team will document the process through pictures, 
videos, podcasts, email newsletters, and other fan interactions. The goal 
would be to build support from fans in a grassroots ,way in order for them to 
become brand ambassadors to their spheres of influence. 

The transmedia component will include an experience of the Tenderloin 
neighborhood on a VR platform through a tour give by a San Francisco City 
Impact team. There will also be Bible study curriculum that will used as a 
companion to Chasing God. We want fans to feel that they play an active role 
in bringing this film to life. 
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Investment in a film property is one with significant upside potential versus 
risk. In today’s film economy, with the surging foreign markets and the advent 
of digital distribution allowing more avenues to exploit a single property 
than ever before, film investment can potentially be a more bankable venture 
than real estate, blue chip stocks, income-producing properties and futures 
on international currencies. There simply is no business with manufacturing 
capital entry requirements as low as motion pictures where potential returns 
can be as unlimited over the short, medium and long terms. 

Title
“Once” (2007)
“Fireproof” (2008)
“Short Term 12” (2013)
“Garden State” (2004)
“Monsters” (2010)
“God’s Not Dead” (2014)
“Take Shelter” (2011)

Estimated Budget
$160,000
$500,000
$800,000
$2.4 million
$500,000
$2 million
$1 million

Estimated Gross
$56 million
$33.4 million
$3.3 million
$49 million
$8 million
$62.6 million
$5.9 million

A low-budget film property such as ‘Brick’ (2006) was produced for $450,000 
and has netted a return nearly 10 million dollars since release and will contin-
ue to bring back revenue for a lifetime. There are many, many more examples 
of such performance such as the films listed below*:

*- Revenues are cumulative box office and home video (when statistics are available).
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Investor Structure  
Investor(s) may acquire an equity interest in ’33 Days.’ Investor(s) will be 
entitled to participate in producers’ gross revenue (defined as total revenues 
less distribution cost and marketing cost) in the percentages shown below 
from initial delivery of the film for distribution. Investor’s risk will be limited 
to the amount of initial investment and investor will assume any liability that 
could result from the production or distribution of a motion picture at any 
time. A California Limited Liability Company (33 Days LLC) has been formed 
to produce and market the film. Investors may be individuals, corporations, 
partnerships, trusts or any other form for which such an investment vehicle 
may be appropriate. 

Investor Suitability 
By agreeing to participate in this offering, investor(s) represent that they are 
financially able to absorb any potential losses and would fall under the gener-
al description of an “Accredited Investor” and/or a “Sophisticated Investor” for 
which such an investment would be considered suitable. 

Percentage of Profits and Losses 
If the film is entirely financed by private investment, the investor(s) will 

receive 80% of producers’ gross revenues (defined as total gross revenue less 
minus fees paid to third party distributors and agents) on the film until their 
initial investment is fully recovered 110%. Then, investors will receive 60% of 
producers’ gross revenues for all sales booked in perpetuity.
 
Returns On Investment Timeline
Funds are generated from the sale of the film in all territories worldwide. The 
general rule of thumb is that 100% investment in film is recouped 12-18 
months after a film is released into market. 

California recently re-introduced tax incentives which will be a selling point 
to potential investors. Currently independent budgets that are approved are 
eligible for a 25% tax credit. 

Every film is different when it comes to release depending on world-wide 
market consideration at the time of release, therefore, no one film can be 
exactly compared to another film. Producing team will strategize with trusted 
sales agents and our marketing team to decide the ideal window and method 
of film release to maximize revenue potential. 



33daysfilm.com

t o  i n ve s t  e m a i l
33daysfilm@gmail.com

@33daysfilm

33 Days LLC

3450 Cahuenga W Blvd, Ste 802, Los Angeles, CA 90068


